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Mississauga City Hall, MISSISSAUGA
City 2
of Toronto

Greater Toronto Marketing
Alliance (GTMA) - Who We Are

Mandate: To attract foreign
direct investment into the
Greater Toronto Area (GTA)
29 municipalities, 35+ private sector
companies - all in one place.

The single point of contact for establishing an
enterprise in the GTA.

Public-private, non-profit corporation.

Provides economic, sectoral & community
profile information.

Staff of five to facilitate investor’s needs.
24-member board of directors.
35-member Honourary Board.

Coordinates meeting itineraries and visitation
programs.
Provides free & confidential advisory services.

www.greatertoronto.org

To-date the Collaborative Efforts of the GTMA Partners Have Helped
113 Foreign Companies Start Operations in the GTA

•
•
•
•
•

This is Canada
l Canada/Ontario Overview

2nd lowest overall business
costs in the world, according
to KPMG.
• The best place in G-7 to do business for the
next two years (2014-2015), according to the
Economist Intelligence Unit.
• From 2001–2010, Canada grew faster than any
other G-7 country.

• The lowest debt burden in the G-7.
• The world’s soundest banking system,
according to the World Economic Forum.
• One of the highest proportion of postsecondary graduates in the Organization for
Economic Cooperation and Development.
Niagara Falls, ONTARIO

This is Ontario
l Canada/Ontario Overview

Ontario is Canada’s economic
powerhouse.
FDI projects relative to population
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3rd

Capital invested through FDI projects

3rd

(within North America)

Ontario as a percentage of Canada

Population

Financial
services
employment

39%

46%

GDP

High-tech
Employment

38%

49%

Goods
exports

Manufacturing
shipments

37%

45%

This is the Greater Toronto Area
The GTA’s population of 6.1 million
includes 2.3 million immigrants, making
it one of the most culturally diverse
demographics in the world.

The GTA is the largest
metropolitan area in
Canada, and 5th largest
in North America.
The GTA consists of 25
municipalities, including
the City of Toronto and 4
region`s.
The GTA’s population is
projected to increase
from 6.1 million in 2009 to
9.1 million in 2036 (50%
increase).
Area:
•7,000 square kilometers
(2,700 square miles)

Top Reasons to Invest: Growing Market
The GTA is projected to be the fastest
growing region of Ontario.
Toronto, 2004

Toronto, 2014 – 2,211 High-rise buildings

Toronto, 2023

Source: Scott Dickson, Creative Director

The population of the GTA is forecasted to
increase:
•From 6.1 million to 9.2 million by 2036.
•This will account for almost two-thirds of
Ontario’s net population growth.

Top Reasons to Invest: Growing Market
GDP growth forecast for the GTA,
2012-2015: Average of 3.3% and
job growth average of 2.1%
annually.

GDP Growth for the GTA:
•2010: Exceeded 4%
•2011: 3%

Toronto Skyline in 2020

Construction Growth:
•There are 169 high-rise buildings
under construction in the city.
Toronto has the most high-rise
cranes for any city in all of North
America.
•The 2015 Pan Am Games,
which will be held across the
GTA, will require the
construction of many venues.
WHITE = the project has had preliminary renders, but no
application has been submitted.
RED = the project has submitted an application to the city
GREEN = the project has been approved, but has yet to start
construction
YELLOW = the project is currently in sales
BLUE = the project is currently under construction

Top Reasons to Invest: Proximity and Access to Market
Toronto is located within an 800 kilometre
(500-mile) radius of 135 million people.
Located within 90 minutes
of New York, Chicago,
Boston and Washington,
Toronto’s proximity to
these markets makes the
region an ideal place to
headquarter North
American operations.
A $17 trillion marketplace
under the North
American Free Trade
Agreement.
Daily total two-way trade
in goods between
Ontario and the USA was
valued at over $600
million.

Top Reasons to Invest: Premier Region for Quality of Life

North America’s 3rd best
place to live.
(Mercer, 2012)

The GTA offers its residents the best of both worlds – the
relaxed pace of a small community or the hustle and
bustle of a large multicultural centre.

Ranked 2nd in health,
safety, security
Ranked 3rd for most
promising city of
opportunity among 27
global cities
(Cities of Opportunities – PWC, 2012)

Cisco chooses Ontario for a major expansion of its global
research & development facilities
Total investment: $4 billion
Number of jobs to be created in Ontario: 1,700
“We look at those investments or opportunities
to partner with a very clear filter:
Do we see a supportive government?
Do we see rich capabilities in the university
system?
Do we see a very competitive tax rate for a
company to do business in?
Do we see a great business climate and a
predictable environment?
Do we find loyal employees that like to stay
and develop inside a company?
We find all of that in Ontario. That’s exactly why
we made this decision over all other choices
we have every day."
Mr. Nitin Kawale, Cisco Canada, President

Source: Toronto Star, Dec 14, 2013

Cisco’s Filter #1: Do we see a supportive government?
Select Programs/Incentives from the Government of Ontario
SUPPORT
PROGRAMS/INCENTIVES

CRITERIA

HOW MUCH

Apprenticeship
Training Tax Credit

Corporations and unincorporated businesses
employing apprentices in certain skilled trades
during the first 48 months of an apprenticeship
program.

It reimburses employers for 35% of eligible
expenditures and small businesses 45%. The
maximum annual amount of the tax credit is $10,000
per qualifying apprentice, during the first 48 months
of an apprenticeship program

Export Market Access
- A Global Expansion
Program

- Small to medium sized organizations (SMEs) with
accessing and expanding their growth in foreign
markets.

Up to 50% of eligible costs incurred to develop export
sales. Non-repayable contributions generally range
from a minimum of $5,000 to a maximum of $30,000.

- Five or more employees, and annual sales of
$500,000 or more.
Ontario Interactive
Digital Media Tax
Credit

A qualifying corporation is a Canadian corporation
(Canadian or foreign-owned),which develops an
eligible product at a permanent establishment in
Ontario operated by it, and files an Ontario tax
return.

Ontario Innovation
Tax Credit

A qualifying corporation:
- has a permanent establishment in Ontario
- carries on SR&ED in Ontario during the year and
- is eligible to claim the investment tax credit under
section 127 of the federal Income Tax Act.

The OIDMTC is calculated as 40% of eligible Ontario
labour expenditures and eligible marketing and
distribution expenses incurred after March 26, 2009
by qualifying corporations, regardless of size of
corporation, to create "non-specified" interactive
digital media products in Ontario.
The OITC is calculated as 10% of qualifying SR&ED
expenses. Qualifying expenses are:
- 100% of current expenses and
- 40% of capital expenses
- The maximum annual credit is $300,000.

Complete list of provincial programs and support: Click here
Complete list of federal programs and support: Click here

R & D Cost Advantages
Canada offers one of the most generous R&D tax incentives in the industrialized world which can
currently save firms, on average, up to 30 cents on a dollar invested in R&D in Canada.

R&D Cost Advantage (2012)

After-Tax Cost of $100 R&D Expenditure,
Small and Medium Sized Manufacturers,
2012

R&D
expenditure

R&D expenditure

(general)

(at eligible Ontario
research institutes)

Gross
expenditure

$100.00

$100.00

Actual after-tax
expenditure

$51.57

$40.11

Source: Competitive Alternatives Report, KPMG, 2012

• Canada - #1 in R&D cost
advantage in the world
• Toronto - #3 among major
international cities in the world

Note: data as of April 13, 2012.
Sources: Ontario Ministry of Finance and Canada Revenue Agency

Cisco’s Filter #2: Do we see rich
capabilities in the university system?

World Class Education
Most educated workforce in the
G8 – 64% of the Ontario labour
force aged 25-64 holds a postsecondary degree or equivalent.
Sample college/university-industry collaboration and partnerships:
Colleges Ontario Network for Industry Innovation (CONII)
•provides funding of $10 million through to 2013 for industry/college R&D.
$210 million Research Partnership between IBM, Government, and Seven
major educational institutions in Ontario
•The University of Toronto, IBM, UOIT, and five other Ontario universities, along with the
federal and provincial governments launched a bold new research and development
innovation network unique in Canada to solve critical problems related to cities,
healthcare, water, energy and computing innovation and bring jobs and prosperity to
southern Ontario
Durham College, DURHAM REGION

World Class Education – GTA Universities & Colleges
GTA Universities & Colleges

Ontario
Universities &
Colleges

•University of Ontario
Institute of Technology
•Ontario College of Art &
Design
•Ryerson University
•University of Toronto
•York University
•McMaster University
•Centennial College
•Durham College
•George Brown College
•Humber College
•Seneca College
•Sheridan College

Universities located 90
min from the GTA
• University of Western
Ontario
• Lakehead University
• Laurentian University
• Nipissing University
• University of Ottawa
• Carleton University

• Brock University
• Queen's University
• Trent University
• Royal Military College
• University of Windsor
• University of Guelph
• University of Waterloo
• Wilfrid Laurier
University

Cisco’s Filter #3: Do we see a very
competitive tax rate for a company
to do business in?
l Top 10 Reasons to Invest
Cost
Competitive Corporate Income Tax Rates

2010

2011

2012

2013

2014

Provincial
(Ontario)

12%

11.5%

11.5%

11.5%

11.5%

Federal

18%

16.5%

15%

15%

15%

Total

30%

28%

26.5%

26.5%

26.5%

Ontario vs. selected US States (2013)
Ontario
Ohio*
Texas*
Michigan*
New York
Wisconsin
Indiana
California
Illnois
Pennsylvania

15

11.5

35
35
35
35
35
35
35
35
35
Federal

Provincial/State

SOURCE: [1] 2012 KPMG Competitive Alternatives [2] Ontario & Canadian Budgets

4.95
7.1
7.9
8.5
8.84
9.5
9.99

Cost Competitive Corporate Taxes

Combined Federal-Ontario
General Corporate Income Tax (CIT)
45%

39.30%

40%
35%
30%

26.50%

28.80%

30.80%

25%
20%
15%
10%
5%

0%

Ontario

G20 Average

G8 Average

US Average

The combined federal‐Ontario general CIT rate is
significantly lower than the average federal‐state CIT rate
in the United States -Ontario’s major trading partner.
SOURCE: Ontario Ministry of Finance (2013 Ontario Budget)

Cisco’s Filter #4: Do we see a great business
climate and a predictable environment?
Toronto ranks 3rd in City with
lowest risk in the world to
recruit, employ, and relocate
employees.
(Aon Consulting Global Research Centre, 2013)

The World
Economic Forum
has rated
Canada’s banking
system as the
soundest in the
world for five years
in a row.
With the lowest
Net-Debt-to-GDP
ratio in the
G7, Canada’s
corporate taxes will
remain
competitive.

City of Pickering, DURHAM REGION

Cisco’s Filter #5: Do we find loyal employees that like
to stay and develop inside a company?

LABOUR FORCE
Labour force within 50km of
Toronto: 3,300,000.

1 blue dot = 300 workers
Labour Force within
Proximity of
Downtown Toronto
KM

Labour Force

10

835,000

25

2,015,000

50

3,300,000

SOURCE: Atlas Stevens Inc. 2010

A Diverse, Multicultural
Population
Toronto is one of the world’s most
international cities; 50% of population
born outside of Canada.
Over 100 languages and dialects are spoken in the GTA
In 2011, three-quarters (74.5%) of Canada's foreign-born population
were able to conduct a conversation in more than one language
Canada is home to 6.8 million
foreign-born residents, or 20.6 per
cent of the population. Almost one in
five people living in Canada is a
visible minority.
(Statistics Canada, 2011)

Chinese

Other
Italian

Punjabi

Dutch
Ukrainian
German
Vietnamese

Spanish
Portugese
Greek

Arabic
Polish

Tagalog

We get the best and the brightest
young people from around the world.
We have an incredible opportunity
for innovation, for entrepreneurial
activities, for learning from each
other, for having a diverse labor
force.
(Toronto’s former Mayor, David
Miller, 2012)

ENERGY

Case Study: Silfab Ontario Inc.
Canadian subsidiary of verticallyintegrated photo voltaic provider
Silfab Spa, Italy.
Sector:
Country of origin:
Ontario presence:

Clean Technology
Padova, Italy
City of Mississauga

Nature of Business:

Produces solar modules with an annual capacity that will gradually be
deployed to reach 180 MW by 2012. As a licensee of Italian PV leader
Espe Spa, Silfab Ontario also assembles and distributes mono-axial solar
tracking systems currently on the market.

Type of investment:

$13.5 million. Headquartered in a 100,000+sq. ft. facility and will
employ 200 employees.

Investment influence: FIT Program Incentives and contracts.

ENERGY

Case Study: Martifer Solar
GTMA partner network paves the way for
Portugal’s Martifer Solar investment in
the Greater Toronto Area.
Sector:
Country of origin:
Ontario presence:

Energy
Portugal
City of Toronto

Nature of Business:

Specializes in offering all types of photovoltaic solutions. They transform solar radiation
into electricity, and deliver an end product investment the client.

Type of investment:

Met in January 2010 and established a 2-person sales office in Toronto in October 2010
with future expansion plans.

GTMA involvement:

Facilitated their expansion by introducing them to GTMA private and public sector
partners, as well as providing them with data & information supporting the benefits of
investing in the GTA.

Investment influence:

Green Energy Act, GTA market opportunities and FIT incentives.

GTMA-Assisted Investment

Country of Origin

Type

Job Creation

Sinovel Wind

China

Wind

100

Siliken

Spain

Solar

5

Centro Solar AG

Germany

Solar

15

AGRI-FOOD

Case Study: Bakkavor Foods
“We are grateful to the provincial government for its
support of our expansion in Ontario, and for the
opportunity to use fresh local produce, encourage
community development, and have close access to our
target markets in Ontario.”
— John Dutton, President, Bakkavor Foods Canada Inc.

Sector:
Country of origin:
Ontario presence:

Agri-Food
Iceland
Cobourg

Nature of Business:

A leading international producer of fresh prepared foods and produce
Trades with the top global grocery retailers
57 operations in 10 countries
Manufactures over 6,000 fresh prepared food products in 18 different
product categories

Type of investment: Established a manufacturing centre employing 50 people and plans to
expand in 2012-2015.
Investment influence: The Eastern Ontario Development Fund (phase two) and the Rural
Economic Development (RED) program

AGRI-FOOD

Case Study: Dr. Oetker, Pizza Plant
"After 50 years of building roots in Canada, we are thrilled to be
expanding our operations in Ontario and creating hundreds of
new jobs in London. With an array of fresh, high-quality Ontario
ingredients nearby, we look forward to supporting local food
processors and businesses by sourcing these products for use in
the production of our pizzas.“ – Dr. Martin Reintjes, Executive
Vice President, Dr. Oetker GmbH

Sector:
Country of origin:
Ontario presence:

Agri-Food
Germany
Mississauga & London

Nature of Business:

Produces high quality frozen pizza. The plant procures about 24
million pounds of high-quality ingredients produced locally in Ontario
hence savings on import costs. 50 million frozen pizzas per year to be
shipped throughout Canada and the USA starting in 2012.

Type of investment:

$50 million investment to create 130 manufacturing jobs supporting an
additional 300 spinoff jobs.

Investment influence: Rural Economic Development Program of Ontario

-

ADVANCED MANUFACTURING

Case Study: Sumitomo
Precision Products Co., Ltd.
“This investment shows the win-win benefits: good jobs are being created
for hardworking Canadian families, and Japan is benefiting from Canada's
proven leadership and expertise in our world-class aerospace sector” Hon.
Edward Fast, Minister of International Trade.
Sector:
Country of origin:
Nature of Business:

Advanced Manufacturing/Aerospace MRO
Japan
Design and manufacture aerospace equipments and related products.

Type of investment:

Establish facility focused on final assembly process for landing gear products on regional
aircraft by 2013. Assembly kit parts will be supplied primarily from its headquarters in Japan.

GTMA involvement:

Coordinated meetings with GTMA private-sector partners and set-up site tours across the
GTA. Provided data and ongoing communication since July 2011.

Investment influence:

1) Experienced professional and technically skilled engineering talent
2) Quality control, production efficiency and marketing capabilities
3) Locate within a major aerospace industry cluster:
 leverage intelligence
 logistics

GTMA-Assisted
Investment

Country of Origin

Type

Job
Creation

Fronius Canada

Austria

Welding power sources

15

Lisi Automotive

France

Auto Parts

100

TOS Trade

Czech Republic

Horizontal boring mill

5

THIS IS THE GTA

World’s Top 25 Startup Ecosystem

1. Silicon Valley
2. New York City
3. London
4. Toronto
5. Tel Aviv
6. Los Angeles
7. Singapore
8. Sao Paulo
9. Bangalore
10. Moscow
…
16 Vancouver
24 Washington
25 Montreal

Toronto ranked as the
fourth-best start-up
ecosystem, after Silicon
Valley, New York City, and
London

 Start-up Compass Report: California
based research conducted in 2011

Collected data from 16,000 startups- FOR THE TOP ENTREPRENEIURIAL
ECOSYSTEM
Looked at the drivers of success for
new start-ups
 Increasing number of VCs to
support new companies
 Access to skilled work force
 ‘support’ community to help
entrepreneurs, setup,
marketing/financing.

